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ENIXEIPHZIAKO NPOrPAMMA
ANTAMFQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

\ Epyaneiobnkn
J AviaywVvioTIKOTNTAsS

A MIKPEZ & NMOAY MIKPEZ EMIXEIPHZEIZ

H enixeipnon AOTIZTIKA ®OPOTEXNIKA MIMOYPMIMOYAIAS O.E nou €dpelel oTnV nepipepeia OEZSANIAS evTaxOnke
otn dpdaaon «EpyaleioBrikn AvTaywvioTikOTNTac» npolnoloyiopol 400 ekaT. Eup®w. H dpaon oTtoxelel atn BeATioon
TNG AVTaywVIOTIKOTNTAG TWV WIKPWV KAl MOAU HIKPWV EMNIXEIPNOEWY, ENEVOUOVTAG OTOV NAPAYWYIKO EKOUYXPOVIOHO
TOUG, TNV UI0BETNON CUCTNNATWV Tunonoinong & nioTonoinong, kKabwg kai o€ branding kal Wneiakr NpoBoAr).

O GUVOAIKOG NpoUnoAoyIoNOG TNG enévduong ival 150.000 € ek Twv onoiwv n dnuocia dandavn avépxeral oe 75.000
€ ka1 ouyxpnuartodoTeital and Tnv EAAAda kai To Eupwnaikd Tapeio Mepipepeiakng AvanTuéng Tng Eupwnaikng
'‘Evwong.

To ENIXEIPNHATIKO OXEJI0 NOU EYKPIONKE NPOG XpNHATOSOTNON Kal uAonoigital, nepIAapBdavel enevdUoElq
OTIG NAPAKATW KATNYOPIEG:

v Mnxavnuarta - EEonAiopog

v MoTonoinon MpoiovTwv — YNnpeoiwv — Aladikaciwv

v Suokeudaaoia - ETIkéTa - Branding

v Wnolakn MNMpoBoAn

v MeTapopika peoa

v MigBoAoyIkO KOOTOG epyalopevwV (VEO MPOCWMIKO)

M£ow TNG CUHHETOXNAG OTH ApAcn, N ENIXEipNON NETUXE:
v BEATIWON TNG AVTAYWVIOTIKOTNTAG TNG

v al&non Tng kepdopopiac Tng

v gvioxuon Tng eEwoTPEPEIAg

v €MEKTAON TNG ayopdag Pe Tn NpooBnkn VEWV NPoiOVTWY & UMNNPECIOV
v gEaog@aAion uwnAOTEPNG NoIOGTNTAG NPOIOVTA & UMNPETIES

v/ au&non TnG NapaywyikoTnTag & BeATiwaon AeIToupyikwv d1adikaciwv
v/ gvioxuan Tng €NIXEIPNUATIKOTNTAG

Vv

dnuioupyia / diaTrhpnon noloTIKWV BECEWV Epyaaiag

Me Tn oupBoAn Tou EMAVEK gvioxUBnKe n €nixeipnon ano@EpovTac oQeAnN OTNV AvTAywVIOTIKOTNTA TNG XWPAG KaBwg

Kal oTnV TOMIKMA olkovoylia.
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EIAIKH TPAMMATEIA AIAXEIPIZHZ

Eupwnaikh ‘Evwon NPOrPAMMATQN ETMA, TZ & EKT avantugn - epyacia - aAAnAeyyun

350 7 EIAIKH YMHPEZIA AIAXEIPIZHZ ENAVEK
Eupwnaiko Tapeio
Nepipepelakic Avantuéng

Me tn ouyxpnpatodotnon tns EAAGSas kal tns Eupwnaikns ‘Evwons



